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	Creative Media 

	Curriculum core purpose. Intent

	 At Old Buckenham High School, Creative media provides an innovative, creative and practical approach to GCSE lessons. Students will explore elements of our traditional, contemporary and futuristic world of media through both practical experimentation and research. Our main objective is to develop our students’ curiosity about the digital world they live in and to critically assess how media is used to influence an audience. Our curriculum allows students to express their creativity through a plethora of engaging tasks as well as develop or learn skills operating hard/software, teamwork and project management. As we progress throughout the course, students will respond to assessment briefs to demonstrate their understanding of media. During the course, students will develop their ability to conduct primary and secondary research, produce academic critical reports, operate media technology such as: cameras, lighting, tripods etc and develop confidence editing materials to create a high standard media product which fits a client’s brief. Students are expected to engage in both team activities as well as working independently. 

	Community

	Students are encouraged to work with their peers to plan, film and edit footage for experimentation and their final assessment. This provides students with the opportunity to experience how a crew works together to create a successful media product by overcoming challenges and inspiring each other through idea generation. Students will also be exposed to many different types of genres, media texts and characters which allows them to critically assess how different members in our community are represented in media and challenge stereotypes. 

	Ambition

	Creative Media encourages all students to participate in activities, no matter their previous experience reading and creating media products. From studying key media theorists to exporting their own media product, students will be given to opportunity to learn, practice and reflect on their media knowledge and practical skills. We believe all students can be creative and by challenging and expanding their previous knowledge, students will gain confidence within the field. We encourage students to be resilient, patient and dedicated to achieving a desired, functional end goal. Our curriculum has been designed to challenge students’ perception of the world of media and to create opportunity to express their creativity in many different outcomes.

	Respect

	As Creative Media relies on the use of digital technology, we encourage all our students to be respectful of the tools that will help aid their learning. As mentioned in our Community section, we will learn about different representations within our society and remain curious, yet respectful of how people are portrayed in an array of media texts. Students will collaborate with many different students on the course, which allows them to navigate new dynamics and to respect others’ creative ideas and opinions. Top of FormBottom of Form

	Careers in the curriculum 

	· Digital Marketer / Social Media Manager: Create online campaigns, write copy, and build brand awareness on digital platforms.
· Journalist / Reporter: Research, write, and present news stories for print, television, radio, or online outlets.
· TV / Film Producer or Researcher: Plan and support audio-visual production, manage shoots, and coordinate media projects.
· Public Relations (PR) Officer: Manage a company's public image, write press releases, and coordinate with the press.
· Video Editor / Multimedia Designer: Edit raw footage, design graphics, and produce visual content for brands or media agencies.

	Content-Knowledge and Skills.
	Subject specific pedagogy

	· Acquire sector-specific applied knowledge and skills. ​

· Grow confidence in investigating, exploring and creating media products. ​

· Develop skills across a range of media practices using a combination of practical exploration, experimentation and realistic vocational contexts.​

· Develop personal skills, such as managing their creative projects, documenting progress of skills and work, responding to briefs and presenting work through a practical and skills-based approach to learning and assessment. ​

· Broadens learners’ experience and understanding of the varied progression options available to them.​

	Creative Media is taught through a combination of explicit instruction, modelling, practical application and iterative improvement. Students are introduced to key media terminology, conventions and production techniques through teacher modelling and analysis of professional media products before applying these skills independently to practical and coursework-based tasks.

Practical skills are taught through demonstration and repeated application, including areas such as photography, filming, editing, graphic design and pre-production planning. Students are encouraged to experiment creatively while working within the conventions, purposes and requirements of a media brief.

Coursework is scaffolded through clear success criteria, exemplar work, regular formative feedback and opportunities for students to reflect upon and refine their work. Emphasis is placed on the media production process: research, planning, production, review and refinement, helping students understand that successful media products develop through a process of testing and improvement.




	[INSERT SUBJECT
Curriculum Content
	Autumn 1
	Autumn 2
	Spring 1
	Spring 2
	Summer 1
	Summer 2

	Year 10
	Topic: Audiences and Purpose 

Key concepts: Target Audience, Primary Audience, Secondary Audience, Mass and Niche audiences, Media Purposes, Uses and Gratification, Media Throughout time, media conglomerates 
	Topic: Media Conventions 

Key concepts:
Semiotics, Genre, Characterisation, Representation, Stereotypes, Narrative, Camera, Edit, Sound and Mise-en-scene.
	Topic: Primary and Secondary Research

Key concepts:
Questionnaires, surveys, interviews, existing product research, data collecting and analysing.
	Topic: Brief 

Key concepts

Students will sit the majority of their first assessment for Component 1.
	Topic: Audio Visual Media

Key concepts

Audio-visual exploration: trailers, adverts, music videos, short films. Existing product reports/analysis, marketing, production budgets.
	Topic: Planning

Key Concepts:

Responding to a client brief, Idea generation, mind mapping, mood boarding, scheduling, synopsis writing, story boarding, script writing, typography and colour. 

	Year 11 
	Topic: Experimentation

Key concepts: Camera and lighting operating, continuity editing, colour correction, adding effects, adding music, saving and exporting. 

Students will also begin their C2 Assessment.
	Topic: Brief 

Key Concepts: Students will sit their assessment for Component 2.
	Topic: Brief Mock

Key concepts:

Revising key ideas and skills from C1 and C2. Students will have an opportunity to complete any practical experimentation for final brief. 
	Topic: Brief

Key concepts:

 
Students will be given their C3 task and sit their final 10 hour exam. 
	GCSE Examinations


 







